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• Confidence building tricks – how to get over 

the fear of networking

• Telling your story – practice pinpointing 

what makes you unique

• Relationship building – what makes 

conversations and connections meaningful 

online

• Personal branding – discover how having a 

strong personal brand can impact on your 

future relationships

• Social media for networking – use social 

media effectively to find your tribe



KNOW YOURSELF - WHO ARE YOU?

KNOW YOUR WORTH - WHAT IS YOUR

VALUE?

KNOW YOUR INDUSTRY - WHAT DO YOU 

WANT TO BE KNOWN FOR 

DEAL WITH FAILURE - WHAT ARE YOUR

COPING MECHANISMS?

BE BRAVE -

DO SOMETHING TO MAKE YOU UNCOMFO

RTABLE

CONFIDENCE BUILDING



• KEEP A RECORD OF ACHIEVEMENTS

• SET YOURSELF DARING GOALS - WHAT ARE YOUR 

GOALS AS AN AUTHOR?

• SPEAK UP - VIRTUAL EVENTS,  ORGANISE YOUR 

OWN READINGS,  USE SOCIAL MEDIA

• DO SOMETHING DIFFERENT - WHAT CAN YOU DO 

TO STAND OUT AS AN AUTHOR?

CONFIDENCE BUILDING



T A K E  T H E  T I M E  T O  W O R K  O N  W H A T  M A K E S  

Y O U  U N I Q U E  A S  A N  A U T H O R .  W H A T  I S  

Y O U R  S T O R Y ?  W H Y  D O  Y O U  W R I T E ?

U S E  D I G I T A L  S P A C E S  &  S O C I A L  M E D I A  

T O  G E T  T H E  M E S S A G E  O U T  T H E R E

C H A L L E N G E  T H E  S T A T U S  Q U O

A R E  Y O U  A  P R O G R E S S I V E ?  A  D I S R U P T E R ?  

A  U N I C O R N ?

T E L L I N G  Y O U R  S T O R Y



WHO IS YOUR AUDIENCE?



R E A D E R S

P U B L I S H I N G  

I N D U S T R Y

O T H E R  

A U T H O R S

M E D I A  A N D  

P R E S S



B e o p e n a n d a v a i l a b l e

B e v i s i b l e

B e g e n e r o u s

B e r e c e p t i v e

M a i n t a i n b o u n d a r i e s

R EL A T IONSHIP  

BU IL D ING



By developing your personal brand you

have the power to take ownership of how

you are perceived at work and powerful

navigate the industry.

How do you want to be perceived?



V I S I B L E  V S  

I N V I S I B L E

A C C E S S I B L E C O N T R O V E R S I A L

A U T H E N T I C



D o e s y o u r p e r s o n a l b r a n d

o p e n u p o p p o r t u n i t i e s f o r

g r o w t h ?

A r e y o u a b l e t o c o n f i d e n t l y

n a v i g a t e t h r o u g h t h e c a r e e r

l a d d e r ?

A r e y o u s e e n a s a n e x p e r t ?

A r e y o u s e e n a s a t e a m

p l a y e r ?

A r e y o u b u i l d i n g s t r o n g n e t w o r k s

a n d r e l a t i o n s h i p s w h i c h a r e

e n h a n c i n g y o u r e v e r y d a y l i f e ?

WHA T I S  Y O U R  P E R S O N A L B R A N D ?



Use social media to network, 

promote and publicise your work 

and build relationships



TYPES OF 

SOCIAL MEDIA

• B l o g

• F a c e b o o k

• T w i t t e r

• L i n k e d I n

• I n s t a g r a m

• P i n t e r e s t

• S n a p c h a t

• Y o u T u b e



F o l l o w e r  c o u n t s

T r o l l i n g

P o s t i n g  t h e  w r o n g  t h i n g s

n o t  p o s t i n g  e n o u g h

N o t  e n g a g n g  w i t h  c o m m u n i t y

B e c o m i n g  a t t a c h e d  t o  a  s e t  g r o u p

C O M M O N S O C I A L  M E D I A  

N E TWO R KI N G  C O N C E RN S



R e a d t h e v i r t u a l r o o m : S o c i a l

a w a r e n e s s a n d s e n s i t i v i t y

B u i l d a t r i b e : E n g a g e a n d  

i n t e r a c t w i t h p e o p l e w h o b r o a d e n  

y o u r s c o p e o f a w a r e n e s s .

F i n d c o m m o n g r o u n d : L o o k f o r s h a r e d

i n t e r e s t s a n d k e e p c o n v e r s a t i o n

l i g h t

C o n t e n t  c r e a t i o n :  B e  c r e a t i v e

S e t  b o u n d a r i e s :  B e  m i n d f u l  a n d  

w i l l i n g  t o  l e a r n

S O C I A L  M E D I A  N E TWO R KI N G



T H A N K  Y O U

A N Y  Q U E S T I O N S ?

@ronkelawal @ariatupr


